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	Calendar
	Topic
	Assessment
	Sequencing and Coherence
concepts - themes - skills
	Literacy
reading - vocabulary - oracy - writing

	HT1- 2
	Complete R069
· Create a promotional campaign for your business proposal
· Develop a pitch for your business proposal
· Carry out a practise pitch
· Respond to feedback
· Reflect on your pitch and business proposal
	Internally assessed component.

Pupils to monitor their own progress as well as HST to monitor tasks completed.

Feedback has to be given within Pearson Edexcel  guidelines 
	The component is sequenced in line with Pearson Edexcel requirements.

	Literacy sources are used for research as appropriate.

· Portfolio to include a variety of short and long answer written pieces including artist research and existing product development.

	HT3- 5
	Theory / Exam preparation
· Characteristics of successful entrepreneurs
· Drawback and rewards for risk taking
· Market research
· Primary research methods
· Secondary research methods
· Types of data
· Market segmentation
· Cost of producing a product
· Revenue
· Profit / loss
· Break even
· Cash
· The marketing mix
· Advertising
· Sales promotion techniques
· Public relations
· Product life cycle
· Pricing strategies
· Business ownership
· Business start ups
· Support for enterprise
	Key topic tests for each unit:
· Characteristics, risk and reward for enterprise
· Market research to target a specific customer
· What makes a product financially viable
· Creating a marketing mix to support a product
· Factors to consider when startibg up and running an enterprise
	The component is sequenced in line with Pearson Edexcel requirements.

	Literacy sources are used for research as appropriate.

Portfolio to include a variety of short and long answer written pieces including artist research and existing product development.
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